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DECLARATION OF NAALA ROYALE UNDER 37 C.F.R. 1.132 

Under penalty of perjury I, Naala Royale, hereby declare that 

1. I am an employee of Aramark, the assignee of the above-referenced patent application on 
which I am listed as a co-inventor. 

2. My current position is Vice President of Marketing for the Campus Services Division 
with responsibilities which include Aramark' s "MarketMatch" Program, which is 
described and claimed in the above-referenced application. 

3. Aramark' s MarketMatch process has achieved commercial success and has solved long- 
felt needs, as evidenced by the published articles and testimonials which are attached as 
exhibits. 
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4. Exhibit A is an article entitled Dining on Campus from University Business, June 1, 
2004, describing the success of the MarketMatch process at Boston University. 

5. Exhibit B is an article from Nation's Restaurant News, Aug. 18, 2003, which is a 
testimonial to the success of the MarketMatch process at Baylor University. 

6. Exhibit C is an article from UH Today, Feb. 21, 2006, quoting University of Houston 
officials referring to the MarketMatch process and referring to the "considerable success" 
achieved by MarketMatch at U. Central Fla., Old Dominion U., Wake Forrest U., 
Clemson U., and U. North Carolina, Chapel Hill. 

7. Exhibit D is an article published July 7, 2003 in Nation's Restaurant News wherein the 
President of the University of Pennsylvania, Dr. Judith Rodin, stated that "Aramark was 
able to provide creative solutions tailored specifically to our students' lifestyles," 
referring to the MarketMatch process. 

8. Exhibit E is an article published in Nation's Restaurant News, August 18, 2003, referring 
to MarketMatch and the fact that the "remodeling at the University of Pennsylvania was 
based on research obtained from Aramark' s new proprietary market research assessment 
tool." The "tool was the MarketMatch computer system as claimed in the above- 
referenced patent application. 

9. Exhibit F is an article from the Penn Current, September 19, 2002 entitle "Aramark resets 
the dining table," referring on page 2 to the MarketMatch process as "one of the reasons 
Penn chose Aramark, said Amy Johnson, Director of External Relations for Business 
Services. "We decided it was time to take dining services to the next level," she said. 
"The strength of Aramark' s operations and MarketMatch recommended them to us." 
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10. Exhibit G is an article from The Shorthorn Online dated September 1, 2006 referring in 
the fifth paragraph to Ararmark, the company that provides university dining services, did 
a MarketMatch study measuring student patterns. The study assists planning for future 
campus dining, enhancing existing services and adding additional services. " 

11. Exhibit H is an article from The Daily Tar Heel, September 24, 2008, referring to the 
MarketMatch planning process being implemented a the University of North Carolina. 

12. Exhibit I is a PowerPoint presentation presented at New York University by Aramark 
which on page 21 refers to "Base business growth - 14.6% v. 8.25% prior to 
MarketMATCH" and "Voluntary meal plan sales up 20% by 2007" and "Catering sales 
up by 81% due to new Catering Brand, "Top of the Square." 

13. Exhibit J is an Aramark PowerPoint presentation regarding Baylor University Revenue 
growth of 26% since 2005, Satisfaction scores grew 33% since MarketMATCH, 
Voluntary meal plan sales penetration grew 23% to 34%, and Share of Spend growth - 
42% in 2005, 47% in 2008. 

14. Exhibit K is an Aramark PowerPoint presentation regarding Southern Methodist 
University ("SMU") wherein SMU asked Aramark to facilitate MarketMATCH for the 
second time in 2006 to "bring services in alignment with their new master plan. On page 
29, Revenue growth of 41% since first MarketMATCH process in 2004, Satisfaction 
score increase of 13% and Share of Spend growth of 25% in 2003, 31% in 2008 are set 
forth. On the second page 29 is a testimonial from Julie A. Wiksten, Executive Director 
of Auxiliary Services, Southern Methodist University stating that "The MarketMATCH 
process conducted by ARAMARK has proven invaluable to this institution as we develop 
a multi-year strategic plan for SMU Dining Services. The process was more than just 

3 



ATTORNEY DOCKET NO. ARA0531-100 
Serial No. 10/712,816 



PATENT 



surveys, it was in-depth campus mapping studies that segmented the campus into distinct 
neighborhoods and studied the foot traffic patterns of our campus community to 
determine where new venues should be placed. It studied the share of spend analysis to 
determine purchasing behaviors. And, finally, the architectural design expertise helped 
determine the right types of renovations and styles of service for new venues. It is truly a 
unique way to gain critical information from so many different sources on campus and 
helps us make educated and informed decisions about the future of dining on our 
campus." Exhibit K includes several Testimonials from Officers of several colleges and 
universities as follows: 

Quote from Julie A. Wiksten, Executive Director of Auxiliary Services, Southern Methodist 
University : 

"The MarketMATCH process conducted by ARAMARK has 
proven invaluable to this institution as we develop a multi-year 
strategic plan for SMU Dining Services. The process was more 
than just surveys, it was in-depth campus mapping studies that 
segmented the campus into distinct neighborhoods and studied the 
foot traffic patterns of our campus community to determine where 
new venues should be placed. It studied the share of spend analysis 
to determine purchasing behaviors. And, finally, the architectural 
design expertise helped determine the right types of renovations 
and styles of service for new venues. It is truly a unique way to 
gain critical information from so many different sources on 
campus and helps us make educated and informed decisions about 
the future of dining on our campus." 

Quote from Craig Hill, Associate VP for Business Affairs, Boston University: 

"It's a technique that creates a dining 'master plan' that takes us out 
five years and breaks an urban campus into neighborhoods. Our 
professional retail and residential dining staff knows everything 
about BU and our students. They incorporate scheduling, traffic 
patterns, competition, demographics, you-name-it. And they 
know this by being part of our school and by talking to everyone 
involved, from students to school administrators." 
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Quote from Dr. Robert E. Witt, President, University of Alabama: 

"As the size of our student body continues to grow at The 
University of Alabama, on-campus dining has become an integral 
component in the quality of life our students expect. We have been 
pleased with the master plan that ARAMARK developed for our 
campus using its MarketMATCH process. Rather than relying 
solely on preference surveys, ARAMARK segmented our campus 
into neighborhoods, then conducted research within each one. As a 
result, we have a strategic portfolio of recommendations based on 
the needs of our current and future students." 

Quote from James Barker, President, Clemson University: 

"We're very pleased that ARAMARK began this process [referring 
to MarketMATCH process] by listening to our students... you 
probably now know more about our students than we do." 

Quote from John Hall, Vice President for Administration and Campus Operations, University of 
TX at Arlington : 

"ARAMARK' s MarketMATCH provided the University with a 
comprehensive planning model for expanding and enhancing UT 
Arlington's campus dining operations. ARAMARK fully 
understands the uniqueness of each college or university campus 
and invests the time and resources necessary to respond to the 
needs and/or desires of our students, faculty and staff. It is very 
evident that ARAMARK' s team of professional's are well 
qualified and experienced to bring ideas to the table that raises the 
bar for university dining services." 

Quote from John Anderson, Wake Forest University: 

"This [referring to MarketMATCH] is a solid, fact-based plan for 
the future of Wake Forest Dining Services." 

Quote from Bill Merck, Vice President, Administration & Finance, University of Central 
Florida: 

"With so much development happening on campus, Dining 
Services and ARAMARK [referring to MarketMATCH process] 
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should be included in all major building renovations from Day One 
to ensure we're all on the same page." 

15. MarketMatch is a computer system programmed with a set of instructions for accessing 
institutional needs to carry out the following steps: 

a) defining at least a primary and a secondary characteristic used for segmenting a 
community; 

b) segmenting the community by said primary characteristic into one or more target 
market units; and 

c) for each target market unit: 

1) assessing the needs of a population therein; 

2) comparing preferences to current services to identify each need not met by 
current services as an opportunity; 

3) correlating each opportunity to an available service wherein the scope and 
objective of each current service is determined. 

16. Preferably each target market unit is further segmented by the secondary characteristic 
wherein Step C is carried out within each of said further segmented target markets. 
MarketMatch is carried out by use of a computer system programmed with a set of 
instructions for accessing institutional needs according to the following steps: 

a) defining a plurality of target market units; 

b) defining a plurality of day-parts; 

c) for each target market unit at each day-part: 

1) assessing the needs of the population therein; 

2) comparing preferences to current services to identify each need not met by 
current services as an opportunity; 
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3) correlating each opportunity to an available service wherein the scope and 
objective of each service is determined. 

17. Preferably the computer system is used to receive data on: 

1) campus geography; 

2) campus architecture; 

3) population; 

4) food service preferences and desires; 

5) existing services. 

18. The computer program defines a plurality of target market units and optionally sub-units 
based on the information gathered, 

a) defining a plurality of day-parts based on traditional meal-times, optionally 
modified by information gathered; and 

b) for each target market unit at each day-part: 

1) assessing the needs of the population therein, 

2) identifying each need not met by current services as an opportunity, 

3) correlating each opportunity to an available service wherein the scope and 
objective of each service is determined, and 

4) reporting each correlated available service as a recommended service. 

19. The data on campus geography will usually include location of buildings, roads, 
landscape features, traffic patterns, travel time between buildings, and obstacles or 
impediments to travel. 

20. The data on campus architecture may include use, location, attendance rates, and 
schedule of each building. 
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21. The data on population may include location, time, purpose, and schedules of individuals. 

22. The data on food service preferences may include dining style, meal-type, grocery, food 
types, desired services, desired eating and snacking times, and food preferences. 

23. The data on existing services may include location of services, on-campus services, off- 
campus services, satisfaction, and type of services. 

24. The computer system comprises a data base and a computer programmed to optimize the 
university food service system based on responses to surveys of patrons and potential 
patrons, the database including records of facilities, staff, menu options, times of 
services, university calendar, and the responses comprising patron and potential patron 
preferences, wherein the computer system generates schedules of menu items, staff, 
service times, prices for each dining facility by maximizing a common thread between 
the different groups. 

25. All statements made of my own knowledge are true and that all statements made on 
information and belief are believed to be true. 

26. I am aware that willful false statements and the like are punishable by fine or 
imprisonment, or both (18 U.S.C. 1001) and may jeopardize the validity of the 
application or any patent issuing thereon. 

Date: 

NAALA ROYALE 
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Catering to the client: new-millennium universities 
now see their student diners as valued customers, not 
captive audiences. 



With the growing pressure to retain students on campus after their freshman year, colleges and 
universities no longer focus on simply feeding students, but on "earning student satisfaction, meal 
by meal," says Craig Hill, Boston University's Associate VP for Business Affairs. Menu variety, 
and location and atmosphere of the dining destination are now driving progressive schools' dining 
solutions. And schools are listening closely to what their dining patrons--the student "customers"- 
- want. 

According to Hill, "Student habits and preferences inform our meal plans and ourdining- 
destination strategies. We know that we either accommodate students' patterns or they simply 
will go elsewhere to live and eat. It's a whole different mindset." 

And the changed dining habits are many, Hill notes. "Students tend to eat smaller portions more 
often, and they stay up and eat much later than they ever have. What's more, students are only 
willing to walk so far to get a bite to eat, and that's even more critical at an urban campus like BU, 
particularly at night." 

BU's solutions to these kinds of challenges may differ dramatically from those of other schools, 
as dining is an area where administrators are now looking for solutions unique to their own 
campuses. Yet, the dining-related problems tend to be similar on campuses everywhere. At 
schools nationwide, dining departments report that they are constantly reacting to and 
anticipating pressures from such directions as student advocacy, ethnic diversity, changing 
habits, and the need to control costs. Student preference was the driving force behind the 
Sustainable Food Project at Yale University (CT). Berkeley Dining Room has been transformed 
with fresh, natural foods and the initiative supports local suppliers and growers. 

Still, because costs can be hard to contain, many campus managers are zero-base 
budgeting their food operations by focusing on student needs. "At least that was our premise," 
says BU's Hill, "when we launched the Breadwinner's soup, salad, and sandwich cafe (which 
incorporates a Starbucks outlet) in the School of Management. It's been a huge success," he 
says, "because it responds to what our busy business students want: fast, affordable and 
convenient." Enabling this is ARAMARK, says Hill. "They've been with us since 1976, for every 
step in the process. Their employees take on the culture of our university." 

in fact, Breadwinner's Cafe was conceived and designed for the on-the-run student, faculty and 
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staff constituencies consistent with ARAMARK's MarketMATCH program. Says Hill, "It's a 
technique that creates a dining 'master plan' that takes us out five years and breaks an urban 
campus into neighborhoods. Our professional retail and residential dining staff knows everything 
about BU and our students. They incorporate scheduling, traffic patterns, competition, 
demographics, you-name-it. And they know this by being part of our school and by talking 
to everyone involved, from students to school administrators." 

According to Naala Royale, Vice President of Marketing, ARAMARK Dining Services, "We work 
closely with a range of campus community segments, including faculty, staff and students at each 
school we serve. We refine meal plans so that dining options best meet the needs of their 
students. We create retail dining environments that work for each campus. The programs 
accommodate the changing tastes of incoming freshmen and offer convenience and flexibility to 
upperclassmen who live off campus, and commuters and non-traditional students. A successful 
dining program includes variety, convenience, nutrition, as well as culinary innovation, student 
preference and retail solutions." 

in truth, the "outright pursuit" of students is what Dining Services has been transformed into, 
agrees Southern Methodist University's (TX) Julie Wiksten, Director of Auxiliary Services. 
"Schools used to operate on the premise that once they got the students on campus, they were a 
captive audience." More competitive college environments, increasingly sophisticated taste 
among young people, and the burgeoning influx of ethnic students and menus in the last decade, 
have all dramatically changed dining policies, she says, adding, "We give our dining spots a retail 
feel. The students want smoothies, made-to-order wraps and salads, everything specifically to 
their tastes. Frankly, students had better like the dining variety schools provide, or they'll vote 
with their meal plans." 

At SMU, the vote is lopsided in favor of the recent changes and upgrades at dining venues, 
including reactions from faculty aim staffers. Wiksten reports that in the past year-and-a-half, 
thanks to upgraded menus and facilities, more than 300 faculty and staff (up from fewer than 10) 
have opted to purchase the school's special 10-meal package. 



COPYRIGHT 2004 Professional Media Group LLC 
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Exhibit B 

Food Industry 

Industry: Email Alert RSS Feed 

Campus dining: students give new facilities 
better grades: revamped dining halls, fancy 
foods, 24-hour convenience score well 

Nation's Restaurant News , August 18, 2003 by Lori Lohmeyer 

• Email 
. Print 

While students still love pizza, they are requesting more lean options, such as Subway and Jamba 
Juice, Royale says. The current "boutique generation" is more knowledgeable about their culinary 
options. As a result, the company relies on student feedback when it adds brands to the mix. 

Research conducted with students at Baylor University led Aramark into the fast-casual arena 
through a partnership with Dallas-based Brinker International. Aramark and Brinker are slated to 
open Chili's Too @ BU in August. The 150-seat, scaled-down version of a Chili's Grill & Bar will be 
open to the public but also will accept Bear Bucks, the debit card Baylor students can use to make 
food purchases on campus. 

Most RecentFood Articles 

• Food Roundup: Busch-InBev Cuts U.S. Jobs, Whole Foods Sues FTC, McDonald's... 

• Food People: Campbell, Pepsico, Einstein Noah 

• Recession? Bah! Pour Me Three Fingers of Jack 

• Is Environmentalism Killing Bottled Water, Or is it Just the Economy? 

• More » 

In addition to helping Aramark define appropriate brand partnerships, MarketMatch also has helped 
the company realize the importance of offering students a variety of dining venues with flexible hours. 
By obtaining student input, the managed-services provider recognized the importance of adding 
convenience stores to its dining mix. "As kids get older, they want to make their own choices: a meal 
plan doesn't fit their needs," says Don Buccelli, national marketing director of Aramark's campus 
services. "We use the convenience stores to supplement the meal plan." In addition to helping 
Aramark manage its vendor partners, Buccelli is spearheading the company's development of 
convenience stores at campuses system wide. 

The MarketMatch strategy showcased the traffic flow patterns of students on campus and helped 
Aramark see the need for providing students with quick grab-and-go options, such as coffee and 
pastries. Keeping the convenience stores open late also has helped satisfy students with late night ice- 
cream cravings, the company says. It "gives us a nice advantage. We're here to do much more than 
serve three meals a day," Royale adds. 
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Aramark's [C.sup.3], Convenience to the Third Power, convenience store brand is garnering rave 
reviews from students, the company says. The [C.sup.3] concept boasts a variety of offerings- 
including coffee, baked goods, soft drinks and a host of nonfood items-to help encourage students to 
make purchases on campus, Buccelli says. 

COPYRIGHT 2003 Reproduced with permission of the copyright holder. Further reproduction or 
distribution is prohibited without permission. 
COPYRIGHT 2008 Gale, Cengage Learning 
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Office of Internal Communications 



Houston, TX 77204-5017 Fax: 713.743.8196 



February 21, 2006 



UH, ARAMARK TO CONCOCT 
RIGHT MIX OF DINING OPTIONS 



The University of Houston is in the midst of creating a new dining services plan to meet the needs of 
students, faculty and staff. 

Administrators are receiving assistance from Aramark Corp., UH's food-service vendor, in an effort ensure 
that the right dining service offerings are in place on campus. 

Last week, the company launched a comprehensive market research process called MarketMATCH. 

"This will be a very exciting process for the University of Houston as only a handful of schools nationwide 
participate in this process each semester," said John Rudley, vice president of administration and finance. "We 
are so pleased Aramark is working so quickly to help us identify opportunities for development so we can 
make decisions for improving the campus and its surrounding corridors." 

During the next 15 weeks, Aramark experts from across the nation will be at UH to solicit input from the 
campus community through chat rooms, focus groups, intercept surveys and online surveys. Company 
officials will make recommendations as to what type of dining services should be offered at UH. 

Rudley noted that University of Central Florida, Old Dominion University, Wake Forest University and Clemson 
University have participated in Aramark's MarketMATCH with considerable success. 

"Our university will join a group of prestigious universities such as the University of North Carolina - Chapel 
Hill that already have utilized this program to identify opportunities to enhance collegiate life on their 
campuses," he said. 

Francine Parker 
fparker@central.uh.edu 

•32008 The University of Houston. 4800 Calhoun Road, Houston, Texas 77004 Get Driving Directions 713.743,2265 
UH System j State of Texas | Policies. | Copyright | Emergency Site | feedback 
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University of Pennsylvania sees Aramark as perfect 'MarketMatch' - In the Spotlight 

Paul Ring 

PHILADELPHIA - Aramark is bringing real food to the University of Pennsylvania, Real Food on Campus, that is. 

RFoC and a host of other changes will be coming to the university in the next several months, as part of a two-year 
contract extension Aramark received last month from the university. The contract covers three residential dining 
halls, two retail foodservice outlets and a kosher restaurant. 

In a release announcing the contract extension — Aramark had been working at Penn under a one-year deal — 
university president Dr. Judith Rodin said the decision was made based on the kinds of programs Aramark was 
proposing for dining services. 

"Aramark was able to provide creative solutions tailored specifically to our students 1 lifestyles," Rodin noted. 

Michael Cenicola, regional director for Aramark Campus Services and district manager at Pcnn, explained that 
Aramark's ability to do that is the result of MarketMatch, Aramark's self -developed, market-assessment tool. 

"MarketMatch gives us a comprehensive look at the campus's dining habits — when and where people eat, what 
they like and what we're missing," Cenicola said. 

"Over a six-month period, we conducted 30 in-depth interviews with student groups, faculty and administration, 
did an on-line survey that netted 400 responses, staged 16 student focus groups, conducted 1,000 intercept surveys 
at various campus locations and did 1,200 Voice of Customer surveys," he explained. 

The end result will be up to $10 million in renovations and new construction, most of which is being done over the 
summer. The construction will include a complete renovation of the 1920 Commons dining hall to improve line 
flow and enhance the dining room's ambience. McClelland Dining Commons also will be expanded with the 
addition of hot grab-and-go items and convenience store foods. Several retail concepts also will be added, 
including Chick-fil-A, Freshens Smoothies and a convenience store.: And a new restaurant to be called the Triangle 
Diner will open in Stouffer Triangle. 

The 1920 renovation will include Real Food on Campus, the latest outgrowth of Aramark's PanGeos concept, which 
features exhibition cooking, made-to-order entrees, a produce market and fresh-baked breads. 

Some of the changes already have taken place. During a recent tour of the Houston Market, a retail operation on 
campus, Cenicola showed off self-service kiosks that have been tested since March. 

The kiosks allow diners to custom-order their salads, wraps and deli sandwiches from The Wall, one of the 
market's stations, and pick up the order when their number is called. 

"The ldosks have improved speed of service by five minutes," said Cenicola, who anticipates expanding the kiosks 
to other stations in the near future. 

By the time students return to campus at the end of August, Houston Market also will feature a new station called 



Global Fusion. Among the offerings there will be sushi and an Asian noodle bar. Global Fusion will complement 
Houston Market's other made-to-order stations, which include Ciao, a pizza-and-pasta station, and Blaze, which 
offers grilled and fried items. 

On the residence side, Cenicola explained, meal plans have been revamped for fall. For example, they will be based 
on meals per semester, rather than meals per week, and will allow students to roll over their Dining Dollars from 
one semester to the next. 

Students purchasing a kosher meal plan will have more flexibility, he added, and students in general will have a 
wider variety of meal plans from which to choose. 

Jack Donovan, president of Aramark Campus Sendees and the Education Services Group, said the changes being 
made at Penn reflect how far the company has advanced recently. 

"We are a much better food company than we were five years ago," Donovan admitted. "Part of that is due to 
changes in the marketplace, and part of it is due to the effort we've put in to understand our customers' needs and 
desires." 

COPYRIGHT 2003 Reproduced with permission of the copyright holder. Further reproduction or distribution is 
prohibited without permission. 
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Campus dining: students give new facilities better grades: revamped dining halls, fancy foods, 24- 
hour convenience score well - Company profile: Aramark 

Lori Lohmeyer 

College students today spend less time pining for their mothers spaghetti and meatballs and more time 
contemplating what exactly they do want to eat. 

Thanks to on-site feeders like Philadelphia-based Aramark Corp., the mystery meats, instant mashed potatoes and 
gelatinous peas that fueled jokes and food fights have been replaced by sushi, stir-flies and hot sandwiches 
available virtually around the clock at some campus outlets. 

Following an overhaul of the University of Pennsylvania's foodservice facilities slated to debut this fall, more than 
20,000 students, staff and faculty soon will enjoy a host of Aramark's revamped culinary offerings at three 
residential dining halls, two retail-dining locations and one kosher restaurant. Students at the Philadelphia school 
also can build their own salads using touch-screen technology, watch their pizzas cook in a brick oven or munch on 
quick-service options like Chick-fil-A. 

Variety and innovation can be found at other Aramark campus dining accounts, too. For instance, New York 
University students can nosh on sushi, kosher delicacies or country-style meat loaf at one of the school's 13 dining 
facilities. And students at the University of North Carolina at Chapel Hill can buy organic vegetables and specialty 
cheeses from their full-service, on-campus grocery store. 

Those higher-education facilities are just a sampling of Aramark Corp.'s more than 400 campus accounts. The 
Philadelphia-based contract giant provides foodservice to a broad spectrum of higher education facilities, ranging 
from top-tier institutions, such as Duke University and George Washington University, to a variety of commuter 
colleges nationwide. Last year Aramark added about 40 new campus accounts to its lineup. 

"We're getting better at really understanding student lifestyle needs; we develop programs that mirror their 
lifestyle," says Naala Royale, vice president of marketing for Aramark's campus services division. 

While Aramark says its campus sendees division is relatively sheltered from rough economic times, executives 
emphasize the key role foodservice plays in building communities and attracting an elite caliber of students. "The 
memory experience at a university is affected by the life experience a student has in the dorm," Royale adds. 
"Everyone has a memory of what living in a residence hall is like." 

To help clients attract top-caliber students, Aramark says, it is raising the bar on its venue variety and offerings. 
The company recently debuted a proprietary market- assessment strategy that has helped transform its campus 
dining venues into restaurant-style operations. Aramark's growing convenience store operations also are helping to 
satisfy hungry students nationwide. 

In 1997, Aramark officials claim, the company made waves when it threw out its cafeteria -style foodservice model 
to launch PanGeos, a program that marked the beginning of its foray into exhibition cooking at its campus 
accounts. 

The marketplace concept combines a variety of ethnic and regional menus with display cooking. As part of the 



PanGeos concept, final prep work is done in front of students to emphasize freshness and add excitement to the 
dining experience, says Jack Donovan, president of Aramark's education group. 

The company evolved the PanGeos concept last year with the launch of "The Fresh Food Company." The new 
model features an open kitchen and brings the entire cooking process into the dining hall. "It brings a lot more 
pizzazz to the program," Royale says. 

To help give clients a foodservice face-lift, Aramark needed a new program that could be installed in the dining 
halls of existing clients without requiring a wholesale revamp. While "The Fresh Food Company" provides the 
energy and excitement Aramark wants to convey to students, the model requires a complete overhaul of most 
cafeterias and works best on larger campuses, Royale says, Five years after introducing the PanGeos dining 
program, the company launched "Real Food on Campus" to give students greater dining variety without breaking 
clients' budgets. The program is designed to give students a restaurant-style experience through display cooking 
and a fun-filled, decorative atmosphere. In addition to providing a retail-food-court experience, the Real Food on 
Campus program is designed to give students mealtime flexibility. 

Aramark implemented its Real Food on Campus program at 10 schools in the fall of 2002 and debuted 30 more 
revamped dining halls after winter break this January, Royale says. Aramark said it plans to renovate 60 facilities 
this summer. 

The program is designed to be flexible and meet the needs of individual universities, Royale emphasizes. As a 
result, renovation costs depend on the facility and range from as little as $50,000 all the way up to the $700,000 
price tag of the renovation at Baylor University in Waco, Texas, she adds. 

To keep pace rath changing consumer tastes, Aramark started tapping into students to help provide profitable 
foodservice solutions for its clients. The remodeling at the University of Pennsylvania was based on research 
obtained from Aramark's new proprietary market-research assessment tool. The research helped the company win 
a contract extension worth an estimated $16 million in annual sales for an initial term of two years with options for 
four additional terms of two years each, company officials said. 

Dubbed MafketMatch, the new strategy takes an in-depth look at each campus Aramark serves to develop 
appropriate meal options. As part of the foodservice makeover at the University of Pennsylvania, Aramark will 
offer students greater meal -plan flexibility, late-night dining choices and beefed-up convenience stores;; 

MarketMatch "provides a holistic and well-integrated package and experience," says Chris Malone, Aramark's vice 
president of marketing. It's "a source of competitive advantage for us." 

The market-assessment tool, which takes approximately three to four months to execute, consists of a host of in- 
depth interviews with student groups, faculty and administration officials. Aramark, building off of its Web-sawy 
customer base, makes sure to include online questionnaires and e-mail surveys as part of its research. 

That research enables the company to deliver provable new dining solutions tailored to meet the lifestyle and 
preferences of students, such as including increased meal-plan flexibility, express-meal stations and on-campus 
late-night dining options, Malone says. 

MarketMatch "added a true system for approaching master planning to help reach more customers," Royale adds. 

The MarketMatch tool helps determine the traffic flow patterns of students, the different communities on campus 
and the hours students enjoy eating to provide optimal dining offerings, Aramark contends. To date, Aramark has 
conducted.its MarketMatch research at approximately six schools, Donovan says. 



The company's Real Food on Campus program was inspired by research it obtained from its MarketMatch took 
Royale says. For example, a primary student concern remains mealtime flexibility. By determining what students 
perceive as appropriate mealtime options, Aramark says, it is able to help schools develop plans that combine the 
needs of the school with the desires of students. 

Since Aramark conducted its MarketMatch strategy at the University of Pennsylvania, students are more receptive 
to the on-campus dining, says Mike Cenicola, Aramark's resident district manager at that school. Uppcrclassmcn, 
who are notorious for dropping the meal plan after their freshman year, arc signing on in larger numbers, Cenicola 
says. At the end of the 2003 school year, the University of Pennsylvania had more than 800 upperclassman signed 
up for the meal plan for the 2003-2004 school year. At the same time in 2002, the school had fewer than 400 such 
students on the fist, Cenicola says. 

Aramark's Market :Ma Ich strategy also has helped the company re-evaluate the brands it offers to students at its 
campus dining venues. 

According to Donovan, the onset of branding helped cater to a "mall food court" generation of students. That first 
wave Of branding brought numerous quick-service partners to Aramark's table, such as Pizza Hut and Burger King. 
But as student tastes become increasingly more health-conscious and sophisticated, Aramark uses its 
MarketMatch system to evaluate its brand offerings. 

While students still love pizza, they are requesting more lean options, such as Subway and: Jamba Juice, Royale 
says. The current "boutique generation" is more knowledgeable about their culinary options. As a result, the 
company relies on student feedback when it adds brands to the mix. 

Research conducted with students at Baylor University led Aramark into the fast-casual arena through a 
partnership with Dallas-based Briuker International. Aramark and Brinker are; slated to open Chili's Too @ BU in 
August. The 150 -seat, scaled-down version of a Chili's Grill & Bar will be open to the public but also will accept 
Bear Bucks, the debit card Baylor students can use to make food purchases on campus. 

In addition to helping Aramark define appropriate brand partnerships, MarketMatch also has helped the company 
realize the importance of offering students a variety of dining venues with- flexible hours. By obtainingsfudent 
input, the managed-services provider recognized the importance of adding convenience stores to its dining mix. 
"As kids get older, they want to make their own choices: a meal plan doesn't fit their needs," says Don Buccelli, 
national marketing director of Aramark's campus sendees. "We use the convenience stores to supplement the meal 
plan." In addition to helping Aramark manage its vendor partners, Buccelli is spearheading the company's 
development of convenience stores at campuses systemwide. 

The MarketMatch strategy showcased the traffic flow patterns of students on campus and helped Aramark see the 
need for providing students with quick grab-and-go options, such as coffee and pastries. Keeping the convenience 
stores open late also has helped satisfy students with late night ice-cream cravings, the company says. It "gives us a 
nice advantage. We're here to do much more than serve three meals a day," Royale adds. 

Aramark's [C.sup.3], Convenience to the Third Power, convenience store brand is garnering rave reviews from 
students, the company says. The [C.sup.3] concept boasts a variety of offerings— including coffee, baked goods, soft 
drinks and a host of nonfood items— to help encourage students to make purchases on campus, Buccelli says. 

COPYRIGHT 2003 Reproduced with permission of the copyright holder. Further reproduction or distribution is 
prohibited without permission. 
COPYRIGHT 2003 Gale Group 
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DINING/New retail choices and new menus are a harbinger of 
things to come from a new food service provider on campus. 

Aramark resets the dining 
table 

BY SANDY SMITH 



By the end of this month, the Subway should be serving the Penn 
campus. 

The sandwich-shop chain is one of three new retail eateries being 
added to Class of 1920 Commons at 3800 Locust Walk as part of a 
larger overhaul of Penn's dining services. 

The changes are being implemented by Aramark, the Philadelphia- 
based company chosen as the University's new food service 
provider. 

Even though the Aramark staff have been on campus only since 
July, there are already noticeable signs of change in the dining halls 
and retail operations. 

Houston Market, the facility used most often by staff, looks the 
same, but there's now more on the menu. 

Maeve Duska, marketing manager for Dining Services, explained 
that in addition to pizza and pasta dishes, the Ciao! section will 
have calzones, specialty sandwiches and breads. And the Global 
Fusion menu, which featured Asian and Mexican fare, will also 
include a number of other cuisines from around the world. 

"We are also working with our national distributors to bring more 
national brands [of food] into Houston Market, such as Ben & 
Jerry's ice cream," she said. "And we are now [offering] fresh soft 
pretzels as well." Prices will remain about the same as they are 
now. 

At 1920 Commons, new retail outlets are being added in response 
to student surveys that showed a desire for more eating choices. 
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Other changes in 1920 Commons as well as the two other dining 
halls, Kings Court/English College House and Hill College House, 
also respond to expressed student desires. "We wanted to put in 
place much more healthy items, including baked potatoes, more 
steamed vegetables, a larger fresh tossed salad bar and more 
vegetarian and vegan options," Duska said. 

Aramark also plans to beef up the demonstration cooking stations 
in the dining halls. 1920 Commons — which received a makeover 
that includes more attractive lighting and a wanner paint scheme 
over the summer — is getting a pan- Asian demonstration station; 
and plans for the expanded station at King's Court/English College 
House call for visiting chefs to host demonstration cooking sessions 
and discussions. 

Also in response to student demands for more flexibility, more 
campus meal plans now include Dining Dollars, which can be used 
in dining halls and in retail operations. 

All of these changes are merely the tip of the iceberg, though. 
Aramark is now engaged in a more thorough study of the campus to 
guide its strategy for improving dining. 

The process, called MarketMateh, is one of the reasons Penn chose 
Aramark, said Amy Johnson, director of external relations for 
Business Services. "We decided it was time to take Dining Services 
to the next level," she said, "The strength of Aramark' s operations : 
and MarketMateh recommended them to us." 

Aramark 's regional manager for Dining Services, Mike Cenicola, 
said: "MarketMateh is a comprehensive study of the University. It 
breaks the campus down into neighborhoods and allows us to 
survey each neighborhood and determine what type of service is 
required for each one," 

MarketMateh focus groups will mainly target students, Senecola 
said, but administrative staff and other campus constituencies will 
also be included. 

Aramark 's current contract to run Perm's dining services is for one 
year, but Cenicola said, "We are obviously looking at a long-term 
partnership with Penn as we evaluate the program over this year." 
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Facilites 

Bagel shop coming to Fine Arts 

Einstein Bros. Bagels will replace the Cafe at the Arts in the building. 

Story by: MsJaJP_u.gb 
Contributor to The Shorthorn 

Students may have to start stepping up their workouts 
after eating at all the new food establishments set to 
arrive on campus. 

Einstein Bros. Bagels will move into the space in the Fine 
Arts Building where the Cafe at the Arts is. 

Construction was planned for the fall of 2007. However, 
the plan included a Quizno's in University Hall. 
Logistical issues have halted the Quizno's idea, so the 
Einstein Bros. Bagels' construction has been moved up to 
this year, said John D. Hall, Administration and Campus 
Operations vice president. He said administrators will be 
finalizing plans soon. 

"We know we're going forward with Panda Express in 
the University Center and putting smoothies in the 
Central Library," he said. 

Last spring, Aramark, the company that provides 
university dining services, did a market match study 
measuring student traffic patterns. The study assists 
planning for future campus dining, enhancing existing 
services and adding additional services. Putting Einstein 
Bros. Bagels in the Fine Arts Building is in response to 
the data that was collected from these studies. 

After the campus operations team reviews plan 
recommendations for the creation of the Einstein Bros. Bagels facility, construction will begin. The cafe in 
the atrium of the arts section may be used, but expanded. 

"Plans are not yet developed. The current cafe area is pretty tight, but the atrium area is a good 
location," Hall said. 

Jwalin Dholakia, electrical engineering graduate student and Java City employee, said he doesn't think 
Einstein Bros. Bagels will make a huge difference in the building's traffic. 

"Java City already has coffee, pastries, salads, sandwiches and smoothies," he said. 

Samantha Benitez, advertising and business senior, thinks the new facility will be a hit with Liberal Arts 



September 1, 2006 




The Shorthorn: Monica Lopez 
Electrical engineering graduate and 
employee Jwalin Dholakia ends his shift 
at the Cafe at the Arts on Thursday 
afternoon. 
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and Fine Arts students. 

"I think the breakfast will be more successful," she said. "It also helps that the area looks like a nice 
cafe." 



mhtml:file://C:\Documents%20and%20Settings\gravelyd\Local%20Settings\Temporary%20Intern... 3/16/2009 



Exhibit H 



HSlt Bails Oar Hfpl 



News 



WY. DNHSL1AY, SEPTUM HER 2-t. 4008 



Israel Fest aims to 
share Jewish culture 



Planners hope to 
curb stereotypes 

BY SARAH ELUS 

S1WI WHITER 

The Ph. was Ml of pitas and 
pieklt* Tuesday for Israel ¥vt\. 
j campus even I based on giving 
sLndcnls pi taste of true Israeli 
tin I ip, 

*Wc M-Hjii in hrmjs a new under- 
standing ltt the culture people 
ihrsuj;ht they knew," said Sue 
(flapper, inlerim executive direc- 
tor oi N-lMMLcl, 

FUN, which hu'kps in sponger 
Ismel Pest, is a ettiupuM nrpiiiii- 
KillilHl COmillttlud tfl helping ihf 
uhmit 1,300 Jewish students on 
wirpustmlirnft- Jewish lifss, 

Thr group also ^^iD rltJi In mbp 
awaicness (iTihc JewiJi c nni mu- 
ni iy.,.i cauiunt 

'A lol of times people cu.iocL- 
ntc Jcw> wilh unc type oT pel- 
son," said Sheih Kat?, prop ram 
director fill Jewish student lilo at 
HillJ. 'T!u[ redly, ilttft area ton 
ofdiETcrem puuple living together 




OTHMUIUMI 

Yehudis Bluming (left] and Rabbi Zalmar. Bluming demonstrate 
kajher pickling Tuesday at W.C HSJicI's lifael Fest, held in the Pit. 



II lw 

Senior Ati son 
ol the 1 1 1 ] I l- L Ii: 

'Israel: culture is 
American culture because 
melting p»l nf cultures fram all 
over lhe wnr1d,".diesaiil. 

TufhiHv IhaMiv^rtY, Israirl Ra.1 
field a myriad of activities, includ- 
ing k JluIsIi a cappclla group and 
IWPielhMisUion* iiiintlL-liii!V..;ii)<] 
plumy nf falafcl, pirn*, kosher pick- 
Irs nn1 hummus were provided, 



1-BilLhCi/hl, 



Winter Break t 



Lrip L. 



free for Jewish siudenu. 

'People have no reason nut lo and 
inJ-^HdViiiUH^rilihiiiriprtOsi'liLr 
lut Itlw said. "You just can't help 'nil Hill :n 
love tvitb thccnunlry." 

Forty ^indents piiiikijMM-dlaa 
year, including stmnr Michact 

'You hear about rhkcatiuiryiri 
class and on die ncm. hjl yiiL 
Urn person aitdifsgiiMfilyidy Jil"- 



% film, technology 



M.my of the leader; of H did 
He vera I hurt sir orl LTNC MurlentK and |mad Feu ^n^d ih*r : n^:i>- 



□ ana PcPieim, Israel ?hair- 
™nwii of the Student Life Board 
al liillel. also srtid I'hc conflict 
between [tiaelis and Palestinians 
should not define the lnraclL cul- 
Uirr. 

"Israel anil ihe US. are sininfr 
allies .so as American cHiictis it's 
i|ti|iiiUani Tot U.i In uidfljilahj 
the Israeli cnnflict." DePietn: 



xUipj *d by thc-t 

"I'm inlercsted in the MWJk 
i I keep an eye am Tot 
ili-ifi thai will build my 



Easi, ; 



LuiiuiilH don't know much nbmii 
Jewish culture beyond itw iiisxw 
.ind slorvoiypM ilial thi> murlw 
poiliiayK, 



Parents linked to stress gene 

r examines infants' reactions 



Study < 



EY MAn SAMPSON 

iWfWHTEH 

The LlsI lest iubjed* ("t mca 
.■infill); stri'tfi aren't nvt-rwnrkti. 
eolle^c sunJeiU hit hifih-tuvt 
busings executives — ihey'ri 



rescaieh- 

ln zona, r ewa relic rs rise mi ted 
children Lo parlidpatt in Die 



Till 



ler fr;r DifVulopi 
Mn^ncr Hi UXC publish^! The c 

Analysis lasi week linking ttit. al Agp* .1-, and li-i 

rcs|>oiisi. oriiiirliirinjrparcrils lo under slrcKsrul cciudili 

ilicdltLiiiifn m att«R " |y;iii! fouiiJ \n ]t> miniiifs. 
in infanta. Ruwatther.i gbaurn 

Bl ■■i:,-. i Iicji v*pnl tn idort- physinlriEical rcspopsp; 

Lily rn>w KcLnmi iiml itni-icunmnnl lir^n niu-, 
dclerminc how uerjplu ru^ipnd "Strew vatic* for drilTeient hrc 



The riiHcareh ccjuld ultimately 
le^iil In dg^bpirtR littLef pfirvrtl- 



prwu|i/."]'rii|ilii-r jidtd, 

"Fur the .1- ant! fi-iiiOHlh-uW*. 
we lefl thcra in a car scat » (facie 



inst™:iinii|uwu>li('imp]emi'nt«l morhers diiin'i roan in wbcihei 



>ii]dioiLt ctiildhoad. 
Infirili arr> iJeil ^ubjt'CLA 
icchusu thuy haiv uoL ht-tn 
apijscd to many envitiinmeAt?.! 

i alfectcrhpinR witYi 



nil* the child." 



idl i 



the 



,i ia-TT 



, f ld,.p^T 



[iHimLs, peer* «nd liWinB". 
Cetti! PTn|ipec. a research 
entisl al the h 



This nibihes it easier tu iilci- 
t-lj- ,1'hkl nvipoiiiCN arc grr-clin 

and what Are RiTecied by imrents' 



SirLnsijfl children whitarc aui 
tnntinijciusty -rnpported ihrou^h- 

mil rhUllllIJiid twe III itrrHtfr rislt 

fur dewlopinjrrn'havirirprcihleins 
ponr acadc-niics and psydn-ldKi- 
cal puillk-llifl dUCiirditl^ LH hu) 



rrhUdrcnalH 
inulcsbcfi'ic itftiirnins 
Res uarchers mnniiorBd sire?? 
r ho ]ed the Icvth ujfinj; nmriil rcs|>onscs. 

And while (hey weft in .jf ^iL^ 
in reducing, stre.'s nvenall, it mu 
nul tht'Lr hiKB^L inii-'ern 

"We rt- not trying in eliminate 
sires* entirely" said Linger MfU«- 
Kiwnia;. c3irectn» nFlh* Orict 6ir 
Dcvolopincnml Science. 

tin s-b i lI th*-y ars- more J-"n- 
wrned wiih liniliit^ oui how iht 
body eopes w ith Mrcnaful «ilna- 



The sindy htw sbu-un thai how 
prtvaL-nt ihe .'ire.i* Keie is in a 
pL-rson hdps delerminc how ihe 
Imdy reads 

"We're rnavinr; beynnd the 
'naijrc i^rsus nurture'didioliimy." 

MiH*-lv""'rlpp Said, 

"Wi« know thi H diLvdnprru'iiL 
: slill bciaiR urnce.-s irimlves a eombinatinn "F 
dcfliiiaiaiy ltoih. Vlu'vn now dcienninin); lo 
w hat exlLiil L-LLhLr faelnr iiijluc lilts 
devdiipmenir" 

The sludv, funded l-v Lhe 
Nniional Seienee Fnundmirjn. 
cunt-nily lias eiinn^b money to 
umtinut Ihioiijih Lhe ehilJiefis 
»cF»iid-Krnie year hui ri^erneti- 
erxbrvpp i. will cftiiliniiri. 

Ou'itll.thp report's ^iithirf Riirl 
JlL'yhupu ID &11> posiliiiKiLiieorot,-: 
Eroni ihtir ivnrk, 

'liithclrjHKnjn.ifwecan idt-iilh 
Ly babies irith pa nos .i\ risk, wtran 
M\st help |ij runts lu.nn hn%v to appro- 

aMj ^Upl.-Pt^ppi f^id 

Ccnturl the Univtryit]f Editor 
til xubx-kfa unf.nfiyi. 



Dining Services plans to 
research future options 

Study looking at what students want 



BY HUGHES 

FAFFWlinilt 

Aral 13 ark has bepin plainiinpa 
Ksearch study into student desires 
fnrCarolirwDinillKi'efi-ice-Lillnrclcr 
tu plftn Tor the neM frv. years. 

fJampu^adniinislraleniand &Lu- 
deiiu met Tuesday luj^y to hew 
dcmils oT the plauniujc pioccss, 
called MarkctMATCH. Aramark 
p.iriiu'ii with UKC in mann^i- 
rjunpm fund. 

Thccore i* what is Lmporthnt to 
ihe University and siudcnisthat £0 
i>i>-diGGHii.-ie r "iaid liL'b'hipp, the 
lalimirJ dirwf »ftif fiLtuaech and 
plitnninv,ftir AMmiirii. 

P]nniiijiji bepn wvcrd months 
:L;;ow(ieii duibljl r.tlirial; .i::v.n 
with Amnnrh rupru)CllUili«W and 
end fried ibe research ploccss. 

The neM step inmh-es wnduei- 
Lng nseardi by hreakinftlhi; Mfti- 
liusiniii rhd^ibftil^wdi!, Tripp *aid, 
Theiiei^ihiirhfH^ds cmisirt nf arnjas 
dc fined by specific needs. 

Tripp tiled iheSehmi! oFLawiw 
»ni>xiinintL. [jhv slud>.iilB sbitvllu' 
sume sihmlMlf* Hndiaeii.^ii^.lju'i- 
in/ in the same dining patterns. 

The neidiliurhimd resenich 
invrtlvcA sjvecal tactics, sueb as 



chad looms, whnle-campus sut- 
veys.focit jscoups attduneHiti-tiiic 
imervicims. 

After ihe research jiha£.c, 
MqihrlMATUH will bi^lri nt-isll- 
boihnod |:Iar.nin(r. The planning 
clagc mi wives identifying future 
staifiwfl|plh)r(litiillei: Wid imtSlhlc 
brand namestohtinRto campus, 

MarkctMATCH will share find- 
iftgx ami i«OMiuendationn *"iih 
dining tuTictali! al ihe tnd nf the 
process. Tr ipp mid . MnikelMATCH 
will ceinduci fol]»w-up investiga- 



Tripp ( 



ctmpli" 



COS»stnri«Krth.nil MarketMATCEl 
from jtevem] universities, includ- 
ilijC Ctwnit(fii Univuwityaiid the 
UrivcreByof Hou^luiv 

'Wc *re wide npen In input we 
fyi Tur this ptiiccss," saiiL Stow 
Mycre, directoi or foud and tend- 
iitj; services lot UN(X 

CDS KLtnerally brinjfs in a ofin- 
»llaiLl every five yearn in assess 
campus dining Tin- \.\s\ eimlimtcn 
occurred, ui aiitifi. 

An incrtftst!"! amount uTinjiuL 
TiriM students prompted CDS 
Lo conduct another evattiaLion 
aJ\vi only | wo y^rs, s^id Mike 



Freeman, diiccLnr of auxiliary 

Sus.iaina.biliiyji'nd bnyinj; louil 
now inllucnec students' dining 
decisions nltd tiltlsllic cmnidered 
by dininp services, Fre en inn suld. 

One preblcm facing CDS and 
Aramark in makiitj; TccoTniriC-nda- 
lions is Lhe lade nf ivtmptiF space 
for new establish man Is. 

Another issue is the laek of 
available Kinney, FrcctiMii said. 
Dining services i* financidly stn- 
hlt. but most tiFits yearly earnings 
muM be roinvcsied into dining 
DpetHtionSr 

Dining services lakes In ah out 
S.-:>o,ono a year, Freeman said. 
Ahimi Sioo,o.nD p,^ {he dcbi n.«, 
$lSO,nflO payji Ihu Klali'^nd the 
rcmtiiikngiLiinunt pnysfrrrteiMlrs 
ami Hpiijinifnt n plsf iMiiem. 

The student Dining Bnard, 
composed of rtdministriitur-i and 
studcni repre.wn tali res, is expect- 
ed lo play an important rok- in 
cum mnn ic«t i\>& students' needs 
during lhe process, 

'We witnl lo fi/nre out hrjw we 
[frtn reads thtmnsi stud enw," said 
Enr. Hidlliaii.'i.'tm, ehuirnun of the 
4wl(!|ti dining hinrd, 

Cimlafl tilt UirKcmity Ell i iff 
at ttiltjtkQ uiictdu. 



National and World News 



Armed man near 
Obama's home 

CHICAGO (MtTD-ACbicipi 
mail irreidcd nenr DeniiKTAlic 
pjVsidcillwl candidate Rarack 
Oliama's home ivilh a pin m hi' esc 
Iws b tvn e b a iff il h iih tropni^i n s 
and nnlaivfiditsaofa weapon by a 
fcim, pdiec said. 

Onihtiri L, SyuSSi-icke 
approached die Jiecurity perim- 
eter orObamas residencej ^.vhkh 
Uahnui a block frflni hu home in 
thedtysKem'.iindndinShorhHKid. 
a t sib c u 1 R it.i n. nnd whs su ip ped by 
a Chicago, pal ice officer assigned 
to the U.S. Secret Sc nice security 
dil>iil,p^™s.HJ. 

Candidate choice 
split on policies 

WASHINGTON. 1)^. (MCT) 
— IlLpidiliu^n pn-sidcniial can- 
didal? John HrCiiin ^pniitctio 
li i ■- lu>l itdMlc wiili ncmncr^ik' 
undldnio R^rnck niumeuiih an 
lulwiiUtKeauinngtTiicrriiiii-SAiu 
of rai|nna| dL-cttrli^ and fofdaji 
policy, flccrjidinjrtoa new ipxvu 
U:Clak-hyp.>ll 

McCnin is M a disadvanu^e 
on Lhe ccnttniLiy. wtictc Clbania 
is vieivcd ns sti^iiKcr. With the 
country's financial system in 
crisis, ihosc concerns are domi- 
naiiof; TOLcrs' minds by a larpc 
margin, the poll found. 



Republicans not enthusiastic about 
proposed economic bailout strategy 



WASHINGTON. D.C. [MCT) 
— Toppmirnmt'nltnTtcijdsurjtoil 
ConffosonTucxIivr HiKivev/iivk 
apuim^l lo lhe Bush adini:iitir.i- 
uoii'k svnobilliori fiiiaiitinl-rc*- 
cuc'cshlrtijun. hul Xtysenalnrs 
wame<l that prill in I support 
tbr lhe iiTort lo rapitUy pass the 
&drcii|is'.raiiOo's hill without 
wncniliiuartsis ivamtif fast. 

Tnasuiy Secretary Henrv 
P-tuImn oversiaietl tliebiparii- 
fum consensus un Lhclc^ish.lijn. 

While- the DelnoufatiC le^dt-tS 

»t the Sen 
Rcpi 



ii pA.'.s a bailout pi: 



d.iy.i — w]lh,-tini-|iilmi-n^ — the 
Republican lca[|ii!*»nd member* 
orbolh^hnmrx'-rsinniTiueh less 
onihuiia^ir.Wheihei n.-bdltnn 
aniongi'ank-and-filc members ii 
jfr-nvtnireuiiMsh to threaten the 
passage of any bailout plan was 
a question banging vet nei^iha- 
lions TiiLSilay bet wti-n Congress 
and Lhowdmini-ttiaLirin. 

Many c o u s c r VtU i V v 
Republicans nppose the adiuin- 
L'.lratiihn's plan as loo expensive. 

too |aq;tta EratltoFpml'irrlii tile 
id the House of eseeiiiive hranch ami Uk: much 
pledged interventiiinbygweinmettl inln 



vjtlun 



Bush addresses 
economic fears 

UNITED NATIONS (MCT) 
— P-w.iie-ni Bush tried Tuesday 
Li.cjlm ^.i/ingglnbrtl fears over 
Lhr UiILim! SLilest" MultL lin^ni'W 
criMSsineit the Ureal Depression, 
idliitK world leaders he'fcoti- 
JtJent thai Omgtotf mil pass tt 
hi.ilnm -.udjijiij Tor Wall Street. 

ThcUJ 5 . finnnei.'il eh-tis, which 
rus allivtvil tn«rkL!i* aronml tht 
woild. oversbsdowed the yzai- 
ly jtaihcrin^ of world leaden;, 
SuiHeseiilalit'es r:f developing 
comitrtcs. who dteady are grap- 
p!-i-ie wih a food rims that's 

L ci siiat, expressed iiArUclllar 
lHirryandin some cases auger. 



Chavez in China; 
oil deals discussed 

PI-lJINnfMCrj-VeliaiL.dal! 

leader Huso Chai-e/ arrived in 
'China on a ihree-day slate dsil 
Ttiesihiy. dtdkrins hLmselT.i 
*Manid)i n and Lonlin.g China's 
tfppml [i« * !stra|oei'tin>iid U.S. 
dn in ina i Inn ol wurid ntfuini. 

Clusvuzsoitl the two countries 
nuuld jointly build nil tankers 
and thai Venezuela would help 
Chirw build « refinery i»iirnec^ 
Venezuelan heavy crude oil. 

Chaves. i.f expected in purchase 
Iwrj squadtrjil} of Chinese-built 
iMini'iji'Ls and gionind radar. US. 
a rial y> or said that wq ii It 1 open tlie 
ducirfHrtfrLatcr Chinese ntiliLiry 
involve men t in Venezuela. 
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ikttu liiurrdicrus. 
ricik-r Pizza. 



I in Customer Satisfaclion! 



2 LARGE 

1 T0PPING$^ OOO 
PIZZAS 1 0 



Papa John's Pizta 



Mm 



EXTRA LARGE t i LAHbl; +ji * 

3TOPPIN6 3 3 Topping $1 1 99 

PIZZA M"* i PIZZA ■ ■ 



MCKTOSCHOOL, 
SPECIAL 



WELCOME BACK 
SPECIAL 

LARGE 



Carolina Navicjators la seeking 
volunteers wilh experience In North, 
Central and South Anierican oountriaa 
to visit Orange County middle school 
students Fridays between 4-6pm. 

M0R£ INFORMATION 
■:; • gi.unc.edu/navigators 

..." or conlact naviciators^unc.edu 



| DP YDU HAVE CDPD? 

f Wa are lo-olting tar individuals to 
| participate in a research study to 
I determine the surety and aHlcacy 
I of an investigational medication. 

[ it youar*; 

• 40 yearBQl age Blotter 



Far mora 
hlonmation call 
('Jiy;adi-OoLju 
Mondny-Fria'^y 
aiiLiLiti '.a Spin. 

Alter licurs ploasg 



* aia a pjevHjmorCiinanl imikw 

» Mirff i a agnciis dI circr^: ar&l-ucliva 

putnonaiy ■li-j'riir" [<:cwl>| in« t.i laachrenc 

brmichiiiior amphiysBinaJ 

yojrriti, L»«l>jiL*f ti>r)ertk*f»Hf.!l auaMwd ygei 
will hkwo sTudy-rehind d(Klor H » vislla, EKGs, 
hjou leocton tosis. arnl sludy rnsdwuHon al ra 
ecw lo y*u. OiLtlifiAd iwtldpants wil bo cof^-Hrv- 
sated up lo 1960,00 lor trnih- Urr* and tmvtH- 



i North Carolina 




LIVE ONE STEP CLOSER 

www.heelshousing.com 

brought to you by The Daily Tar Heel 
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